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TRUYEN THONG TRONG BAO TANG G VIET NAM HIEN NAY
NHIN TU TRUONG HOP BAO TANG LICH SU QUOC GIA VIET NAM

Tran Xuan Pat’

Toém tét: C6 thé noi rang, truyén thong la cong cu hitu hiéu cla céc bdo tang, déc biét vao thé ky XXI - thé
ky ctia khoa hoc va cong nghé. Pé bao tang c6 thé truyén dat thong tin ctia minh t6i khach tham quan mét cach
nhanh chéng, qua dé thu hut déng ddo céng chiing quan tdm, coi bdo tang la diém dén dé hoc tap, trai nghiém,
thudng thirc nhiing gid tri lich stk, véin hoa, vén minh ctia nhan loai; phu thudc rét I6m vao céng tac truyén théng
bao tang. Nhw vay, lam t6t cong téc truyén théng la mét trong nhiing bién phap quan trong nhdm thu hat khach
tham quan bdo tang.
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Tran Xuan Dat: Communication of museums in Vietnam at present: from the case of Vietnam
National Museum of History

Communication is seen an effective tool for museums, especially in the 21st century, the century of
science and technology. Rapid information transmission to visitors and attraction of a large number of
audience to visit museums as a destination for study, experience, and exposure of the values of the
history, culture, civilization of the humankind heavily depends on museum communication. Thus, doing
good communication is one of the important measures to attract museum visitors.
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